
IN THEIR COMMUNITIES, THEY ARE REGARDED AS DISCRIMINATING 

acquirers and standard-bearers of taste. Whether building, remodeling, buying

or selling, they are actively investing in their own and in their clients’ homes.

Intrigued with and ardent about design and all its permutations, they look 

to NEW YORK SPACES as the essential go-to-guide for inspiration and

insight. Embodying the finest in design and providing insider access, NEW

YORK SPACES commands the attention of those high net-worth homeowners

and influential, world-class designers when they are ready to buy.

They are also affluent,
with an average

household income
exceeding $250,000.
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READERSHIP

With a composition of 70% female and
30% male,

NEW YORK SPACES readers are educated, exacting
and engaged design professionals and home enthusiasts.
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